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AreHTCKMM KaHan koM K
npo,u,a>|<aM CTanOBaHI/ISI XN3HU

JkcnepTn3a U nepcoHasnbHas
KOMMYHMKaLLM9 OCHOBaHHag Ha [0Bepuu

CnoXHbIN NPOOYKT Yepes JINYHbIA NpUMEP

HapéxHaga koMnaHus, KoTopas 6bICTpo
nnaTuT

Okono 40% npopgax cTpaxoBaHWUS XU3HU B
MUpPE NPUXOLANTCS Ha areHTCKUIN KaHarl
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